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2. This paper consists of fifty multiple-choice type of questions.

3. At the commencement of examination, the question booklet
will be given to you.  In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :

(i) To have access to the Question Booklet, tear off the paper
seal on the edge of this cover page.  Do not accept a
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ÂÚUèÿææçÍüØô¢ ·ð¤ çÜ° çÙÎðüàæ
1. ÂãÜðU ÂëDU ·ð¤ ª¤ÂÚU çÙØÌ SÍæÙ ÂÚU ¥ÂÙæ ÚUôÜU Ù•ÕÚU çÜç¹°Ð

2. §â ÂýàÙ-Â˜æ ×ð¢ Â¿æâ Õãéçß·¤ËÂèØ ÂýàÙ ãñ¢Ð

3. ÂÚUèÿææ ÂýæÚ•UÖ ãôÙð ÂÚU, ÂýàÙ-ÂéçSÌ·¤æ ¥æÂ·¤ô Îð Îè ÁæØð»èÐ  ÂãÜðU ÂUæ¡¿ ç×ÙÅU
¥æÂ·¤ô ÂýàÙ-ÂéçSÌ·¤æ ¹ôÜÙð ÌÍæ ©â·¤è çÙ•ÙçÜç¹Ì Áæ¡¿ ·ð¤ çÜ° çÎØð
ÁæØð¢»ð çÁâ·¤è Áæ¡¿ ¥æÂ·¤ô ¥ßàØ ·¤ÚUÙè ãñ Ñ

(i) ÂýàÙ-ÂéçSÌ·¤æ ¹ôÜÙð ·ð¤ çÜ° ©â·ð¤ ·¤ßÚU ÂðÁ¤ÂÚU Ü»è ·¤æ»Á ·¤è
âèÜ ·¤ô È¤æÇ¸U Üð¢UÐ  ¹éÜè ãé§ü Øæ çÕÙæ SÅUè·¤ÚU-âèÜU ·¤è ÂéçSÌ·¤æ
Sßè·¤æÚU Ù ·¤Úð¢UÐ

(ii) ·¤ßÚU ÂëDU ÂÚU ÀUÂð çÙÎðüàææÙéâæÚU ÂýàÙ-ÂéçSÌ·¤æ ·ð¤ ÂëDU ÌÍæ ÂýàÙô¢ ·¤è
â¢•Øæ ·¤ô ¥‘ÀUè ÌÚUã ¿ñ·¤ ·¤ÚU Üð¢U ç·¤ Øð ÂêÚðU ãñ¢UÐ  ÎôáÂê‡æü ÂéçSÌ·¤æ
çÁÙ×ð¢ ÂëDU / ÂýàÙ ·¤× ãô¢ Øæ ÎéÕæÚUæ ¥æ »Øð ãô¢ Øæ âèçÚUØÜU ×ð¢ Ù ãô¢
¥ÍæüÌ ç·¤âè Öè Âý·¤æÚU ·¤è ̃ æéçÅUÂê‡æü ÂéçSÌ·¤æ Sßè·¤æÚU Ù ·¤Úð¢U ÌÍæ
©âè â×Ø ©âð ÜUõÅUæ·¤ÚU ©â·ð¤ SÍæÙ ÂÚU ÎêâÚUè âãè ÂýàÙ-ÂéçSÌ·¤æ
Üð Üð¢Ð U §â·ð¤ çÜ° ¥æÂ·¤ô Âæ¡¿ ç×ÙÅU çÎØð ÁæØð¢»ðÐ  ©â·ð¤ ÕæÎ Ù
Ìô ¥æÂ·¤è ÂýàÙ-ÂéçSÌ·¤æ ßæÂâ Üè ÁæØð»è ¥õÚU Ù ãè ¥æÂ·¤ô
¥çÌçÚUQ¤ â×Ø çÎØæ ÁæØð»æÐ

(iii) §â Áæ¡¿ ·ð¤ ÕæÎ ÂýàÙ-ÂéçSÌ·¤æ ·¤è R¤× â¢•Øæ ©•æÚU-Â˜æ·¤ ÂÚU ¥¢ç·¤Ì
·¤Úð¢U ¥UõÚU ©•æÚU-Â˜æ·¤ ·¤è R¤×¤â¢•Øæ §â ÂýàÙ-ÂéçSÌ·¤æ ÂÚU ¥¢ç·¤Ì ·¤ÚU
Îð¢Ð

4. Âý̂ Øð·¤ ÂýàÙ ·ð¤ çÜ° ¿æÚU ©•æÚU çß·¤ËÂ (A), (B), (C) ÌÍæ (D) çÎØð »Øð ãñ¢Ð
¥æÂ·¤ô âãè ©•æÚU ·ð¤ Îèƒæüßë•æ ·¤ô ÂðÙ âð ÖÚU·¤ÚU ·¤æÜæ ·¤ÚUÙæ ãñ Áñâæ ç·¤ Ùè¿ð
çÎ¹æØæ »Øæ ãñÐ

©ÎæãÚU‡æ Ñ  A B C D

ÁÕç·¤ (C) âãè ©•æÚU ãñÐ

5. ÂýàÙô¢ ·ð¤ ©•æÚU ·ð¤ßÜU ÂýàÙ Â˜æ I ·ð¤ ¥‹ÎÚU çÎØð »Øð ©•æÚU-Â˜æ·¤ ÂÚU ãè ¥¢ç·¤Ì
·¤ÚUÙð ãñ¢Ð  ØçÎ ¥æÂ ©•æÚU Â˜æ·¤ ÂÚU çÎØð »Øð Îèƒæüßë•æ ·ð¤ ¥Üæßæ ç·¤âè ¥‹Ø
SÍæÙ ÂÚU ©•æÚU ç¿‹ãæ¢ç·¤Ì ·¤ÚUÌð ãñ, Ìô ©â·¤æ ×êËUØæ¢·¤Ù Ùãè¢ ãô»æÐ

6. ¥‹ÎÚU çÎØð »Øð çÙÎðüàæô¢ ·¤ô ŠØæÙÂêßü·¤ ÂÉ¸ð¢UÐ

7. ·¤“ææ ·¤æ× (Rough Work) §â ÂéçSÌ·¤æ ·ð¤ ¥ç‹Ì× ÂëDU ÂÚU ·¤Úð¢UÐ

8. ØçÎ ¥æÂ ©•æÚU-ÂéçSÌ·¤æ ÂÚU ¥ÂÙæ Ùæ× Øæ °ðâæ ·¤ô§ü Öè çÙàææÙ çÁââð ¥æÂ·¤è
Âã¿æÙ ãô â·ð¤, ¤ç·¤âè Öè Öæ» ÂÚU ÎàææüÌð Øæ ¥¢ç·¤Ì ·¤ÚUÌð ãñ¢ Ìô ÂÚUèÿææ ·ð¤
çÜØð ¥Øô‚Ø ƒæôçáÌ ·¤ÚU çÎØð ÁæØð¢»ðÐ

9. ¥æÂ·¤ô ÂÚUèÿææ â×æ# ãôÙð ¤ÂÚU ©•æÚU-ÂéçSÌ·¤æ çÙÚUèÿæ·¤ ×ãôÎØ ·¤ô ÜUõÅUæÙæ
¥æßàØ·¤ ãñ ¥õÚU ÂÚUèÿææ â×æç# ·ð¤ ÕæÎ ¥ÂÙð âæÍ ÂÚUèÿææ ÖßÙ âð ÕæãÚU Ù
Üð·¤ÚU ÁæØð¢Ð

10. ·ð¤ßÜ ÙèÜð / ·¤æÜð ÕæÜU Œßæ§ZÅU ÂñÙ ·¤æ ãè §SÌð×æÜ ·¤Úð¢UÐ

11. ç·¤âè Öè Âý·¤æÚU ·¤æ â¢»‡æ·¤ (·ñ¤Ü·é¤ÜðÅUÚU) UØæ Üæ» ÅðUÕÜ ¥æçÎ ·¤æ
ÂýØô» ßçÁüÌ ãñÐ

12. »ÜÌ ©•æÚU ·ð¤ çÜ° ¥¢·¤ Ùãè¢ ·¤æÅðU ÁæØð¢»ðÐ

Answer Sheet No. : ................................................
  (To be filled by the Candidate)
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MANAGEMENT

PAPER—II

Note : This paper contains fifty (50) multiple-choice questions, each question carrying
two (2) marks.  Attempt all of them.

1. Price elasticity of demand for luxury goods will be :

(A) Relatively elastic (B) Relatively inelastic

(C) Infinitely elastic (D) Infinitely inelastic

2. In the short run, profit maximising firm produces additional units of production, as
long as :

(A) Elasticity of demand is infinite

(B) Total revenue is increasing

(C) Price covers at least average fixed cost

(D) Additional revenue per unit exceeds additional cost per unit

3. In the typical demand schedule, quantity demanded :

(A) varies directly with price (B) varies indirectly with price

(C) varies inversely with price (D) is independent of price

4. Shut down point is that point where price is :

(A) Less than variable cost (B) Equal to variable cost

(C) Equal to average cost (D) None of the above

5. Which is not an instrument of monitory policy ?

(A) Bank rate (B) Tax policy

(C) Reserve ratio (D) Buying/selling securities in open market

6. The assumption that conflict between the organisation (if limited to the economic context
only) leads to innovativeness and the new product development, technological
advancement and better services at low prices, refers to :

(A) Law of diminishing return (B) Cost reduction strategy

(C) Deflationary economy (D) Laissez-faire economy

7. Cognitive reorganisation and reinforcement takes place in which of the following stages
of adoption :

(A) Implementation (B) Proposal

(C) Deliberation (D) All of the above
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MANAGEMENT

ÂýàÙ Â˜æ—II

ÙôÅU Ñ §â ÂýàÙ Â˜æ ×ð¢ Â¿æâ (50) Õãé-çß·¤ËÂèØ ÂýàÙ ãñ¢Ð  ÂýˆØð·¤ ÂýàÙ ·ð¤ Îô (2) ¥¢·¤ ãñ¢Ð  âÖè ÂýàÙô¢ ·ð¤ ©•æÚU
ÎèçÁ°Ð

1. çßÜæçâÌæ ·¤è ßSÌé¥æð´ ·ð¤ çÜ° ×êËØ Üæð¿ ãæð»è Ñ

(A) âæÂðçÿæ·¤ M¤Â âð Üæð¿ (B) âæÂðçÿæ·¤ M¤Â âð ¥Üæð¿

(C) ¥âèç×Ì M¤Â âð Üæð¿ (D) ¥âèç×Ì M¤Â âð ¥Üæð¿

2. ¥ËÂ·¤æÜ ×ð´ âßæüçÏ·¤ ÜæÖ çÙ·¤æÜÙð ßæÜè È¤×ü ¥çÌçÚ•Ì ©ˆÂæÎÙæð´ ·¤æ ©ˆÂæÎÙ ©â â×Ø Ì·¤ ·¤Úð»è ÁÕ
Ì·¤ Ñ

(A) ×æ¡» ·¤è Üæð¿ ¥âèç×Ì ãñÐ

(B) â·¤Ü ¥æØ ×ð´ ßëçh ãæð Úãè ãñÐ

(C) ×êËØ ·¤× âð ·¤× ¥æñâÌ çSÍÚ Üæ»Ì ·ð¤ ÕÚæÕÚ ãñÐ

(D) ¥çÌçÚ•Ì ÂýçÌ §·¤æ§ü ¥æØ ¥çÌçÚ•Ì ©ˆÂæÎ ·¤è Üæ»Ì âð ¥çÏ·¤ ãñÐ

3. °·¤ çßçàæC ×æ¡»-âæÚ‡æè ×ð´ ×æ¡» ·¤è ×æ˜ææ ãñ Ñ

(A) ×êËØ ·ð¤ âæÍ âã ÂçÚßçÌüÌ ãæðÌè ãñÐ (B) ×êËØ ·ð¤ âæÍ ¥ÂýˆØÿæ M¤Â âð ÕÎÜÌè ãñÐ

(C) ×êËØ ·ðð  âæÍ ÂýçÌÜæð× ÕÎÜÌè ãñÐ (D) ×êËØ âð SßÌ´˜æ ãæðÌè ãñÐ

4. Õ‹Î ·¤ÚÙð ·¤æ çÕ‹Îé ßã ãñ Áãæ¡ ×êËØ Ñ

(A) Áãæ¡ ×êËØ ÂçÚßÌüÙàæèÜ Üæ»Ì âð ·¤× ãñÐ (B) ÂçÚßÌüÙàæèÜ Üæ»Ì ·ð¤ ÕÚæÕÚ ãñÐ

(C) ¥æñâÌ Üæ»Ì ·ð¤ ÕÚæÕÚ ãñÐ (D) ©ÂÚæð•Ì ×ð´ âð ·¤æð§ü Ùãè´

5. ·¤æñÙ âæ ×æñçÎý·¤ ÙèçÌ ·¤æ °·¤ ©Â·¤Ú‡æ Ùãè´ ãñ?

(A) Õñ´·¤ ÎÚ (B) ·¤ÚæÚæðÂ‡æ ÙèçÌ

(C) â´¿Ø ¥ÙéÂæÌ (D) ¹éÜð ÕæÁæÚ ×ð´ ÂýçÌÖêçÌ ·¤æ R¤Ø/çßR¤Ø

6. çÙ•Ù $·¤è×Ì ÂÚ ßSÌé ·¤æ ©ˆÂæÎÙ, çß·¤æâ Ì·¤Ùè·¤è çß·¤æâ ÌÍæ ©ˆ·ë¤C âðßæ¥æð́ ·¤æð ÂýÎæÙ ç·¤Øæ ÁæÙæ §â
×æ‹ØÌæ ÂÚ ¥æÏæçÚÌ ãñ ç·¤ â´»ÆÙæˆ×·¤ m‹m ¥æçÍü·¤ ·¤æÚ‡ææð´ âð ãñÐ °ðâè çSÍçÌ ·¤æð ·¤ãÌð ãñ´ Ñ

(A) ƒæÅÌè ¥æØ ·¤æ çâhæ‹Ì (B) Üæ»Ì ×ð´ ·¤×è ·¤è Ú‡æÙèçÌ

(C) ¥ÍüÃØßSÍæ ×ð´ ×éÎýæ ¥ß-S$È¤èçÌ (D) SßÌ´˜æ ¥ÍüÃØßSÍæ

7. â´™ææÙæˆ×·¤ ÂéÙüÑâ´»ÆÙ °ß´ ÂéÙüÂýÕÜÙ ©â â×Ø ãæðÌæ ãñ ÁÕ çÙ•Ù ×ð́ âð ¥´»è·¤æÚ ·¤ÚÙð ·¤è çSÍçÌ ãæðÌè ãñ Ñ

(A) ÃØßãæÚ ×êÜ·¤ ÕÙæÙæ (B) ÂýSÌæß

(C) çßßð¿Ùæ (D) ©ÂÚæð•Ì âÖè



4D—1706

8. Those functions in an organisation, which are perceived to be directly contributing to
the organisation’s objectives, are known as :

(A) Staff function (B) Corporate function

(C) Integration function (D) Line function

9. The assumptions about human nature

(i) work is inherently distasteful to most people

(ii) most people would like to be directed, and

(iii) most people have little or no creativity

are propounded by :

(A) Hygiene Theory (B) Maslow’s Theory

(C) Theory X (D) Theory Y

10. Objectives of communication

(i) to seek compliance and ensure uniformity in action

(ii) to meet deadlines and production targets

(iii) to disseminate information to a larger number of people, and

(iv) save cost in terms of time and money refers to :

(A) One-way communication (B) Two-way communication

(C) Grapevine (D) Non-verbal communication

11. The process of establishing the value of jobs in a Job hierarchy, is known as :

(A) Job Analysis (B) Job Evaluation

(C) Job Requirement (D) Performance Evaluation

12. Standing Labour Conference (SLC) was constituted in line with the recommendations
of Royal Commission on Labour in the year :

(A) 1942 (B) 1944 (C) 1946 (D) 1948

13. The art of estimating a person’s character etc., from the handwriting, is known as :

(A) Physiognomy (B) Phrenology

(C) Numerology (D) Graphology

14. Which of the following are not significant causal factors for grievances ?

(A) Wages, working conditions and supervision

(B) Management policies, practices and maladjustment of employees

(C) Both (A) and (B) above

(D) None of the above
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8. ßð çR¤Øæ ·¤ÜæÂ Áæð â´»ÆÙ ·ð¤ ©gðàØæð´ ·¤æð ÂýˆØÿæ M¤Â âð ÂýæŒÌ ·¤ÚÙð ×ð´ âãæØ·¤ ãæðÌð ãñ´Ð  ©‹ãð´ ·¤ãæ ÁæÌæ ãñ Ñ

(A) SÅæòÈ¤ çR¤Øæ·¤ÜæÂ (B) çÙ»ç×Ì çR¤Øæ·¤ÜæÂ

(C) â×ðç·¤Ì çR¤Øæ·¤ÜæÂ (D) Úñç¹·¤ çR¤Øæ·¤ÜæÂ

9. ×æÙß SßÖæß âð â•Õç‹ÏÌ ·¤ËÂÙæ°´ Ñ

(i) ¥çÏ·¤æ´àæ ÃØç•ÌØæð´ ·¤è ÎëçC ×ð´ ·¤æØü ¥L¤ç¿·¤Ú ãæðÌæ ãñÐ

(ii) ¥çÏ·¤æ´àæ ÃØç•Ì çÙÎðüàæ ÂýæŒÌ ·¤ÚÙæ ¿æãÌð ãñ´Ð

(iii) ¥çÏ·¤æ´àæ ÃØç•ÌØæð´ ×ð´ âëÁÙæˆ×·¤ àæç•Ì ·¤æ ¥Öæß ãæðÌæ ãñ ¥Íßæ ßã àæê‹Ø ãæðÌè ãñÐ

mæÚæ ÂýçÌÂæçÎÌ ·¤è »§ü ãñÐ

(A) â$È¤æ§ü çâhæ‹Ì (B) ×ñSÜæð çâhæ‹Ì

(C) X çâhæ‹Ì (D) Y çâhæ‹Ì

10. °ðâè â•Âýðá‡æ ÂýçR¤Øæ ·ð¤ ©gðàØ ãñ́ Áæð ÂýçR¤Øæ ãæðÌè ãñ Ñ

(i) ·¤æØü ×ð´ ¥ÙéÂæÜÙ °ß´ â×M¤ÂÌæ

(ii) ©ˆÂæÎÙ ÜÿØæð´ ÌÍæ â×Ø âè×æ ·¤è ×ØæüÎæ ×ð´ ·¤æ× ·¤ÚÙæ

(iii) ¥çÏ·¤ Üæð»æð´ ·¤æð âê¿Ùæ ÂýÎæÙ ·¤ÚÙæ

(iv) â´âæÏÙæð´ ·ð¤ ÂçÚÂýðÿØ ×ð´ Üæ»Ì ·¤æð ·¤× ·¤ÚÙæ

(A) °·¤×æ»èü â•Âýðá‡æ (B) çm×æ»èü â•Âýðá‡æ

(C) ·¤æÙæÈê¤âè â•Âýðá‡æ (D) ¥àææç•Î·¤ â•Âýðá‡æ

11. ·¤æØü âæðÂæÙ ×ð́ ç·¤âè ·¤æØü ·¤è ×ã•ææ ·¤æð çÙÏæüçÚÌ ·¤ÚÙð ·¤æð ·¤ãæ ÁæÌæ ãñ Ñ

(A) ·¤æØü çßàÜðá‡æ (B) ·¤æØü ×êËØæ´·¤Ù

(C) ·¤æØü ·¤è ¥Âðÿææ´°´ (D) ·¤æØü çÙcÂæÎÙ ×êËØæ´·¤Ù

12. ÚæòØÜ ÜðÕÚ ·¤×èàæÙ ·¤è çâÈ¤æçÚàææð´ ·ð¤ ¥æÏæÚ ÂÚ ç·¤â ßáü ×ð´ SÅñ´çÇ´» ÜðÕÚ ·¤æò‹È¤Úð´â ·¤æ »ÆÙ ç·¤Øæ »Øæ?
(A) 1942 (B) 1944 (C) 1946 (D) 1948

13. ãSÌÜð¹ ·ð¤ mæÚæ ÃØç•Ì ·ð¤ ¿çÚ˜æ ·¤æð ÁæÙÙð ·¤è çßlæ ·¤æð ·¤ãÌð ãñ Ñ

(A) È¤èçÁØæð»Aæò×è (B) Èýð¤ÙæðÜæòÁè (C) ‹Øê×ÚæðÜæòÁè (D) »ýæÈ¤æðÜæòÁè

14. çÙ•Ù ×ð́ âð çàæ·¤æØÌæð́ ·¤æð Á‹× ÎðÙð ßæÜð ·¤æñÙ âð ·¤æÚ‡æ ãñ?

(A) ×ÁÎêÚè, ·¤æØü ·¤è Îàææ°´ ÌÍæ ÂØüßðÿæ‡æ

(B) ÂýÕ‹Ï·¤èØ ÙèçÌØæ¡, ÚèçÌØæ¡ °ß´ ·¤×ü¿æçÚØæð´ ·¤æ çßâ´»Ì â×æØæðÁÙ

(C) ©ÂÚæð•Ì (A) °ß´ (B) ÎæðÙæð´

(D) ©ÂÚæð•Ì ×ð´ âð ·¤æð§ü Ùãè´
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15. The method of management development which purports to develop awareness and
sentiments to one’s own and others’ behavioural patterns, is known as :

(A) Structured Insight (B) The syndicate system

(C) Business games (D) Sensitivity training

16. In capital lease depreciation is claimed by :

(A) Lessor (B) Lessee

(C) Both (D) None of the above

17. Corporate control is maintained intact by issuing shares through :

(A) Public offer (B) Rights issue

(C) Book building (D) None of the above

18. Convertible bond is :

(A) Debt+Warrant (B) Debt+Cash

(C) Debt+Share (D) None of the above

19. In a merger bargain, the exchange ratio is determined on the basis of :

(A) Potential of merging company

(B) Issued capital of the two companies

(C) Market share

(D) Future value of company to the acquirer

20. Corporate-Governance deals with value creation for :

(A) Corporate (B) Shareholders

(C) Stakeholders (D) None of the above

21. State which one is not a function of marketing :

(A) Identification of customers needs and wants

(B) Product planning and development

(C) Guiding the funding agencies

(D) Communicating

22. “Marketing mayopia” is based upon :

(A) current product offerings (B) forecasting the future product offering

(C) dropping a product (D) adding a product
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15. ÂýÕ‹Ï·¤èØ çß·¤æâ ßã ÂýçR¤Øæ çÁâ×ð´ SßØ´ °ß´ ÎêâÚæð´ ·¤è ÖæßÙæ¥æð´ ·ð¤ ÂýçÌ Áæ»M¤·¤ ÕÙæØæ ÁæÌæ ãñ, °ðâè
çÙçÏ ·¤æð ·¤ãÌð ãñ Ñ

(A) SÅþ•¿Çü §Ùâæ§Å (B) çâ´Çè·ð¤Å çâSÅ×

(C) çÕÁÙðâ »ð•â (D) âð´çâçÅçßÅè ÅþðçÙ´»

16. Âê´Áè»Ì Â^ð ×ð´ ×êËØOæâ ç×ÜÌæ ãñ Ñ

(A) Â^æÏæÚè (B) Â^æÎðÙðßæÜæ

(C) ÎæðÙæð́ (D) ©ÂÚæð•Ì ×ð´ ·¤æð§ü Ùãè´

17. ·¤•ÂÙè çÙØ´̃ æ‡æ ·¤æð ØÍæßÌ ÕÙæ° Ú¹Ùð ·ð¤ çÜ° ¥´àææð́ ·¤æ çÙ»ü×Ù ç·¤Øæ ÁæÌæ ãñ Ñ

(A) âæßüÁçÙ·¤ ¥æßðÎÙ mæÚæ (B) Úæ§Å÷â §àæê

(C) Õé·¤ çÕçËÇ´» mæÚæ (D) ©ÂÚæð•Ì ×ð´ ·¤æð§ü Ùãè´

18. ÂçÚßÌüÙèØ Õæ¡Ç ãæðÌæ ãñ Ñ

(A) «¤‡æ+ßæÚ´Å (B) «¤‡æ+Úæð·¤Ç¸

(C) «¤‡æ+¥´àæ (D) ©ÂÚæð•Ì ×ð´ ·¤æð§ü Ùãè´

19. °·¤ â´çßçÜØÙ ·¤è ÂýçÌSÂhæü ×ð´; çßçÙ×Ø ¥ÙéÂæÌ ·¤æ çÙÏæüÚ‡æ ãæðÌæ ãñ Ñ

(A) â´çßÜØÙ ãæðÙðßæÜè ·¤•ÂÙè ·¤è â´ÖæßÙæ ÂÚ

(B) Îæð ·¤•ÂçÙØæð́ ·¤è çÙ»üç×Ì ÂếÁè ·ð¤ ¥æÏæÚ ÂÚ

(C) ÕæÁæÚ ¥ÙéÂæÌ

(D) ¥çÏ»ýã‡æ·¤Ìæü ·¤è ÎëçC âð ·¤•ÂÙè ·¤è Öæßè ¥Ïü

20. ·¤•ÂÙè ¥çÖàææâÙ ·¤è ÂýçR¤Øæ ¥Ïü ©ˆ·¤áü ·¤ÚÙæ ãæðÌæ ãñ, ·ð¤ çÜ° Ñ

(A) ·¤•ÂÙè (B) ¥´àæÏæçÚØæð´ (C) ÎæßðÎæÚ (D) ©ÂÚæð•Ì ×ð´ âð ·¤æð§ü Ùãè´

21. Øã ÕÌæ§Øð ç·¤ çÙ•Ù ×ð́ âð çßÂ‡æÙ ·¤æ Âý·¤æØü ·¤æñÙ âæ Ùãè´ ãñ?

(A) »ýæã·¤æð´ ·¤è ¥æßàØ·¤Ìæ¥æð´ °ß´ §‘Àæ¥æð´ ·¤æð ¥çÖÜçÿæÌ ·¤ÚÙæ

(B) ©ˆÂæÎ çÙØæðÁÙ °ß´ çß·¤æâ

(C) ÏÙ ©ÂÜ•Ï ·¤ÚæÙðßæÜè °Áðç‹âØæð́ ·¤æð çÎàææ çÙÎðüàæ ·¤ÚÙæ

(D) â•Âýðá‡æ ·¤ÚÙæ

22. ÒÒ×æ·ðü¤çÅ´» ×æØæðçÂØæÓÓ çÙ•Ù ÂÚ ¥æÏæçÚÌ ãñ Ñ

(A) ßÌü×æÙ ©ˆÂæÎ ÂýSÌéçÌØæ¡

(B) ÖçßcØ ×ð´ ÂýSÌéÌ ·¤è ÁæÙð ßæÜð ©ˆÂæÎ ·¤æ ÂêßæüÙé×æÙ ÎðÙæ

(C) ç·¤âè ©ˆÂæÎ ·¤æð Úæð·¤ ÎðÙæ

(D) ç·¤âè °·¤ ©ˆÂæÎ ·¤æð ÁæðÇ¸ ÎðÙæ
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23. Marketing information system is the system of information that flows to assist :

(A) Promotional programmes

(B) Sales personnels development

(C) Marketing planning and decision making

(D) Marketing-mix

24. SWOT analysis is analytical tool for having :

(A) Comperative advantage

(B) Competitive advantage

(C) Comprehension of current overall situation of a firm

(D) None of the above

25. Consumers are aware of damages caused by packaging, product process, so they
prefer :

(A) Social marketing concept (B) Green marketing concept

(C) Direct marketing concept (D) Organic marketing concept

26. A L.P.P. will have an unbounded solution if :

(A) The objective function is non linear

(B) If all the basic solutions vanish

(C) If for atleast one j, for which yij≤0, Zj−Cj is negative

(D) If for all j, for which yij≤0, Zj−Cj is positive

27. Just-in-time inventory system implies :

(A) EOQ in purchase orders

(B) Production lots in manufacturing process

(C) Time lag in new material procurement

(D) Production quantities ideally equal to delivery quantities

28. The Critical Path of a network is :

(A) for which earliest start time and latest start time are same

(B) the shortest time path through a network

(C) for which earliest finish time and latest finish time are same

(D) the longest time path through a network
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23. çßÂ‡æÙ âê¿Ùæ Âý‡ææÜè °·¤ °ðâè âê¿Ùæ Âý‡ææÜè ãñ Áæð çÙ•Ù ·¤æð âãæØÌæ ·¤ÚÙð ·ð¤ ÂýçÌ çR¤ØæàæèÜ ÚãÌè ãñ Ñ

(A) ÂýæðóæÌ ·¤ÚÙð ßæÜð ·¤æØüR¤× (B) çßR¤Ø ·¤æç×ü·¤æð´ ·¤æ çß·¤æâ

(C) çßÂ‡æÙ çÙØæðÁÙ °ß´ çÙ‡æüØÙ (D) ÒÒ×æ·ðü¤çÅ´» ç×•âÓÓ

24. SWOT çßàÜðá‡æ °·¤ çßàÜðá‡æ ©Â·¤Ú‡æ ãñ __________ ·ð¤ çÜØð Ñ

(A) ÌéÜÙæˆ×·¤ ÜæÖ

(B) SÂÏæüˆ×·¤ ÜæÖ

(C) ç·¤âè $È¤×ü ·¤è ßÌü×æÙ ÂçÚçSÍçÌ ·¤æ â×»ý ™ææÙ

(D) ©ÂÚæð•Ì ×ð´ âð ·¤æð§ü Ùãè´

25. •Øæð́ç·¤ ©ÂÖæð•Ìæ Âñ·ð¤çÁ´» ÌÍæ ©ˆÂæÎ ÂýçR¤Øæ mæÚæ ãæðÙðßæÜè ãæçÙ ·ð¤ çßáØ ×ð́ ÁæÙ·¤æÚè Ú¹Ìð ãñ́, ¥´ÌÑ ßð çÙ•Ù
·¤æð ßÚèØÌæ ÎðÌð ãñ´ Ñ

(A) âæ×æÁè çßÂ‡æÙ â´·¤ËÂÙæ (B) »ýèÙ ×æ·ðü¤çÅ´» ·¤‹âñŒÅ

(C) ÂýˆØÿæ çßÂ‡æÙ â´·¤ËÂÙæ (D) Âýæ·ë¤çÌ·¤ çßÂ‡æÙ â´·¤ËÂÙæ

26. °·¤ Ò°Ü.Âè.Âè.Ó ×ð´ ¥âèç×Ì â×æÏæÙ ãæð»æ Ñ

(A) ØçÎ ©gðàææˆ×·¤ Âý·¤æØü ¥Úñç¹·¤ ãñ

(B) ØçÎ âæÚð ¥æÏæÚè â×æÏæÙ çßÜéŒÌ ãæð Áæ°¡

(C) ØçÎ ·¤× âð ·¤× °·¤ j çÁâ·ð¤ çÜ° yij≤0, zj−cj Ù·¤æÚæˆ×·¤ ãñ

(D) ØçÎ â×SÌ j ·ð¤ çÜ°, çÁâ·ð¤ çÜ° yij≤0, zj−cj â·¤æÚæˆ×·¤ ãæðÌæ ãñ

27. â×Ø ÂÚ S·´¤Ï Âý‡ææÜè ·¤æ ¥æàæØ ãñ Ñ

(A) EOQ R¤Ø ¥æÎðàæ

(B) çßçÙ×æü‡æ ÂýçR¤Øæ ×ð´ ©ˆÂæÎÙ ÉðÚ

(C) ÙØè âæ×»ýè ·¤è R¤ØæßçÏ ×ð´ ¥‹ÌÚæÜ

(D) ©ˆÂæÎÙ ×æ˜ææ âéÂéÎü»è ×æ˜ææ ·ð¤ ÕÚæÕÚ ãæð

28. °·¤ ÙðÅß·ü¤ ·¤æ ·ý¤æ´çÌ·¤ ÂÍ ãæðÌæ ãñ Ñ

(A) çÁâ·ð¤ çÜ° ÂýæÚç•Ö·¤ àæéL¤ â×Ø °ß´ Âà¿æÌ ·¤æ àæéL¤ â×Ø ÎæðÙæð́ â×æÙ ãñ́

(B) °·¤ ÙðÅß·ü¤ ÂÍ ×ð́ ÂýØé•Ì ·¤× âð ·¤× â×Ø

(C) çÁâ·¤è â×æçŒÌ ·¤æ ·¤× âð ·¤× ¥æñÚ ¥çÏ·¤ â×Ø â×æÙ ãñ

(D) °·¤ ÙðÅß·ü¤ ÂÍ ·ð¤ mæÚæ ÂýØé•Ì âßæüçÏ·¤ Ü•Õæ â×Ø
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29. The necessary and sufficient condition for the existence of a feasible solution to the
transportation problem is :

(A) number of rows should be equal to the number of columns

(B) the total destination requirement equals the total origin capacity, ∑∑
n

1  

m

1  
b     a 

==

=

j
j

i
i

(C) the total destination requirement is not equal to the total origin capacity,

∑∑ ≠
n

1  

m

1  
b     a 

== j
j

i
i

(D) the total destination requirement is more than the total origin capacity,

∑∑ >
n

1  

m

1  
b     a 

== j
j

i
i

30. AQL (Acceptable Quality Level) is :

(A) Quality level acceptable in the society

(B) Fraction defective (f) that the user considers acceptable

(C) Fraction defective (f) that the producer considers acceptable

(D) Quality level acceptable in the industry

31. The two lines of regression are 3x+2y=26 and 6x+y=31 then the mean of X is :

(A) 3 (B) 4 (C) 7 (D) 9

32. A speaks the truth in 70 percent cases and B in 80 percent cases.  The probability that
they will contradict each other in describing a single event :

(A) 0.36 (B) 0.38 (C) 0.4 (D) .42

33. A maximum likelihood estimator is always :

(A) consistent (B) unbiased (C) efficient (D) none of these

34. If X is normally distributed with mean 30 and s.d. 5, and )( xΦ  denotes ∫
∞

0

t 
2
1

  
dt e   

2
1 2

−

π

then P (26≤x≤40) and P (x�45) are given by :

(A) (2)    (.8) ΦΦ +  and 
2
1

  (3) −Φ (B) (.8)    (2) ΦΦ +  and (3)   
2
1 Φ−

(C) (.8)    (2) ΦΦ −  and (3)   
2
1 Φ+ (D) (.8)    (2) ΦΦ −  and (3)   

2
1 Φ−
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29. Åþæ‹âÂæðÅðüàæÙ Âýæð•Ü× ·¤è ©ÂØé•Ì âæŠØÌæ ·ð¤ ¥çSÌˆß ·ð¤ çÜ° ¥æßàØ·¤ °ß´ ÂØæüŒÌ àæÌü ãñ Ñ

(A) Â´ç•ÌØæð́ ·¤è â´•Øæ, SÌ•Öæð́ ·¤è â´•Øæ â×æÙ ãæðÙè ¿æçã°Ð

(B) »´ÌÃØ SÍæÙ ·ð¤ çÜ° ·é¤Ü ¥æßàØ·¤ ÎêÚè â×SÌ ©Î÷»× ÿæ×Ìæ ·ð¤ ÕÚæÕÚ ãñ, ∑∑
n

1  

m

1  
b     a 

==

=

j
j

i
i

(C) »´ÌÃØ SÍæÙ ·ð¤ çÜ° ·é¤Ü ¥æßàØ·¤ ÎêÚè â×SÌ ©Î÷»× ÿæ×Ìæ ·ð¤ ÕÚæÕÚ Ùãè´ ãñ, ∑∑ ≠
n

1  

m

1  
b     a 

== j
j

i
i

(D) »´ÌÃØ SÍæÙ ·ð¤ çÜ° ·é¤Ü ¥æßàØ·¤ ÎêÚè â×SÌ ©Î÷»× ÿæ×Ìæ âð ¥çÏ·¤ ãñ, ∑∑ >
n

1  

m

1  
b     a 

== j
j

i
i

30. °.•Øê.°Ü. (Sßè·¤æØü »é‡æß•ææ SÌÚ) ãæðÌæ ãñ Ñ

(A) â×æÁ ×ð́ Sßè·¤æØü »é‡æß•ææ SÌÚ

(B) ©ÂÖæð•Ìæ ·ð¤ mæÚæ ×æ‹Ø $¹ÚæÕè ·¤æ ¥´àæ (f)

(C) ©ˆÂæÎ·¤ ·ð¤ mæÚæ ×æ‹Ø $¹ÚæÕè ·¤æ ¥´àæ (f)

(D) ©læð» mæÚæ Sßè·¤æØü »é‡æß•ææ SÌÚ

31. â×æŸæØ‡æ ·¤è Îæð Úð¹æ°¡ ãñ´ -  26  2 3 =+ yx ¥æñÚ 

31   6 =+yx

 Ìæð x ·¤æ ×æŠØ ãæð»æ Ñ

(A) 3 (B) 4 (C) 7 (D) 9

32. A, 70 ÂýçÌàæÌ Îàææ¥æð´ ×ð´ âˆØ ÕæðÜÌæ ãñ ¥æñÚ B, 80 ÂýçÌàæÌ Îàææ¥æð´ ×ð´ âˆØ ÕæðÜÌæ ãñÐ  °·¤ ƒæÅÙæ ×ð´ ©Ù ÎæðÙæð´
·ð¤ çßÚæðÏæˆ×·¤ ãæðÙð ·¤è â´ÖæßÙæ ãñ Ñ
(A) 0.36 (B) 0.38 (C) 0.4 (D) 0.42

33. °·¤ ¥çÏ·¤Ì× â´ÖæÃØ ¥æ´·¤ÜÙ âÎñß ãæðÌæ ãñ Ñ

(A) ÒÒ·¤ç‹ââÅñ‹ÅÓÓ (B) ÒÒ¥ÙÕØæ•ÇÓÓ

(C) ÒÒ°çÈ¤çàæØð‹ÅÓÓ (D) ©ÂÚæð•Ì ×ð´ âð ·¤æð§ü Ùãè´

34. ØçÎ ×æŠØ 30 ÌÍæ Âý×æÂ çß¿ÜÙ 5 ·ð¤ âæÍ ØçÎ X âæ×æ‹Ø çßÌÚ‡æ ãñ ¥æñÚ 

)( xΦ

 ÕÌæÌæ ãñ

∫
∞

0

t 
2
1

  
dt e   

2
1 2

−

π

 ÌÕ P (26≤x≤40) ÌÍæ P (x�45) ·¤æð çÎØæ ÁæÌæ ãñ Ñ

(A) (2)    (.8) ΦΦ +  ¥æñÚ  
2
1

  (3) −Φ (B) (.8)    (2) ΦΦ +  ¥æñÚ (3)   
2
1 Φ−

(C) (.8)    (2) ΦΦ −  ¥æñÚ  (3)   
2
1 Φ+ (D) (.8)    (2) ΦΦ −  ¥æñÚ (3)   

2
1 Φ−
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35. Growing popularity of DBMS is due to :
(A) User friendliness (B) Report writing
(C) Better response time (D) Query processing

36. Which of the following terms is not a part of the BCG model ?
(A) Star (B) Cash cow (C) Cat (D) Dog

37. The dimensions of Group Mapping are :
(A) Price versus Product-line breadth
(B) Price versus Volume of production
(C) Production capacity versus Cost of production
(D) Total demand versus Market share

38. Which of the following is not an element of the Porter’s Generic competitive strategy
model ?
(A) Cost leadership (B) Focus
(C) Product Differentiation (D) Leadership

39. Market entry strategies vary from country to country because of :
(A) Varied political environment (B) Varied cultural environment
(C) Varied economic conditions (D) All of the above

40. Policies of WTO are formulated by :
(A) Heads of the member countries (B) Trading Blocks
(C) Ministerial conference (D) None of the above

41. Which is not a socio-economic rationale for promoting SSI in India ?
(A) Employment generation
(B) Export promotion
(C) Offering competition to large-scale industry
(D) Labour intensive

42. Which of the following is not a part of incentives to SSI ?
(A) Subsidy to labour wages (B) Tax holidays
(C) Lower interest rate (D) Interest subsidy

43. The interest rate for ‘bridge finance’ is :
(A) lower than that of short-term loan
(B) equal to that of short-term loan
(C) higher than that of short-term loan
(D) nil
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35. DBMS ·¤è ÕÉ¸Ìè ãé§ü Üæð·¤çÂýØÌæ çÙ•Ù ·ð¤ ·¤æÚ‡æ âð ãñ́ Ñ

(A) ÂýØæð» ×ð´ âãÁÌæ (B) çÚÂæðÅü Üð¹Ù

(C) ÕðãÌÚèÙ ÂýçÌçR¤Øæ â×Ø (D) ÂýàÙ ÂýçßçÏ·¤Ú‡æ

36. çÙ•Ù ×ð́ âð ßã •Øæ ãñ Áæð ç·¤ Õè.âè.Áè. ×æòÇÜ ·¤æ ¥´àæ Ùãè´ ãñ?

(A) çâÌæÚæ (B) Ù·¤Î »æØ (C) çÕ„è (D) ·é¤•ææ

37. â×êã ·ð¤ ×æÙç¿˜æ‡æ ·ð¤ ¥æØæ× ãñ´ Ñ

(A) ×êËØ ÕÙæ× ©ˆÂæÎ Úð¹æ çßSÌæÚ

(B) ×êËØ ÕÙæ× ©ˆÂæÎÙ ·¤è ×æ˜ææ

(C) ©ˆÂæÎÙ ÿæ×Ìæ ÕÙæ× ©ˆÂæÎÙ ·¤è Üæ»Ì

(D) ·é¤Ü ×æ¡» ÕÙæ× ÕæÁæÚ ·¤æ ¥´àæ

38. çÙ•Ù ×ð́ âð ÂæðÅüÚ ·¤è âæ×æ‹Ø ÂýçÌSÂÏæü̂ ×·¤ ÃØêãÙèçÌ ·ð¤ ¥‹Ì»üÌ •Øæ Ùãè´ ãñ?

(A) Üæ»Ì ÙðÌëˆß (B) â´·ð¤‹Îý‡æ (C) ©ˆÂæÎ çßÖðÎ (D) ÙðÌëˆß

39. ÃØæÂæÚ ×ð´ Âýßðàæ ·¤è ÃØêãÙèçÌØæ¡ °·¤ Îðàæ âð ÎêâÚð ×ð´ çÖóæ ãæðÌè ãñ •Øæð´ç·¤ Ñ

(A) çßçÖóæ ÚæÁÙñçÌ·¤ ßæÌæßÚ‡æ (B) çßçÖóæ âæ´S·ë¤çÌ·¤ ßæÌæßÚ‡æ

(C) çßçÖóæ ¥æçÍü·¤ ¥ßSÍæ°¡ (D) ©ÂÚæð•Ì âÖè

40. Ç•ËØê.Åè.¥æð. ·¤è ÙèçÌØæ¡ âễ æÕh ·¤è ÁæÌè ãñ Ñ

(A) âÎSØ Îðàææð´ ·ð¤ ÚæCþæŠØÿææð´ mæÚæ (B) ÃØæÂæçÚ·¤ Âý·¤æðDæð́ mæÚæ (ÅþðçÇ´» •Üæò•â)

(C) ×´̃ ææÜØ SÌÚèØ â•×ðÜÙæð́ mæÚæ (D) ©ÂÚæð•Ì ×ð´ ·¤æð§ü Ùãè´

41. ÖæÚÌßáü ×ð́ Üƒæé-SÌÚ ©læð»æð́ ·¤æð ÂýæðóæÌ ·¤ÚÙð ·ð¤ çÜ° çÙ•Ù ×ð́ âð ·¤æñÙ âè ÕæÌ âæ×æÁè-¥æçÍü·¤ Ì·¤æüÏæÚ Ùãè´
ãñ?

(A) Úæð$Á»æÚ ·¤æ ©ˆâÁüÙ (B) çÙØæüÌ ÂýæðóæçÌ

(C) ÕëãÌ÷-SÌÚèØ ©læð»æð´ ·¤æð SÂÏæü ÂýÎæÙ ·¤ÚÙæ (D) Ÿæ×-ÂýÏæÙ

42. çÙ•Ù ×ð́ âð ßã •Øæ ãñ Áæð ç·¤ Üƒæé-SÌÚ ©læð»æð́ ·ð¤ Âýæð̂ âæãÙæð́ ×ð́ âð Ùãè´ ãñ?

(A) Ÿæç×·¤ ×$ÁÎêÚè ·ð¤ çÜ° ¥æçÍü·¤ âãæØÌæ (B) ·¤Ú ¥ß·¤æàæ â×Ø

(C) çÙ•Ù •ØæÁ ÎÚ (D) •ØæÁ ·ð¤ çÜ° ¥æçÍü·¤ âãæØÌæ

43. âðÌé-¥Íü ÂýÕ‹ÏÙ ·ð¤ çÜ° •ØæÁ ·¤è ÎÚ ãñ Ñ

(A) ¥ËÂ·¤æÜèÙ «¤‡æ âð ·¤× (B) ¥ËÂ·¤æÜèÙ «¤‡æ ·ð¤ ÕÚæÕÚ

(C) ¥ËÂ·¤æÜèÙ «¤‡æ âð ª¡¤¿è (D) àæê‹Ø
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44. Which of the following organisations provide institutional support to SSI ?

(A) Indian Institute of Foreign Trade (B) Tool Design Institute of SIDO

(C) Nationalized Banks (D) Ministry of Commerce

45. Technology Development and Modernization Fund is provided by :

(A) SIDBI (B) NABARD (C) KVIC (D) SIDO

46. “Ecology Paradigm” of management refers to :

(A) environmental management (B) stackholders’ management

(C) strategic choice framework (D) none of the above

47. Social responsibility is not :

(A) Legal behaviour (B) Legal compliances

(C) Ethical compulsion (D) All of the above

48. Economic value added is the measure of :

(A) strategy evaluation (B) shareholders’ wealth

(C) stakeholders’ wealth (D) none of the above

49. Egalitarian behaviour refers to :

(A) natural behaviour (B) moral behaviour

(C) social behaviour (D) ethical behaviour

50. The process through which people are baptized to accept the tradition and maintain
the homogeneity of ethos and behaviours is termed as :

(A) Induction (B) Orientation

(C) Acclimatisation (D) Socialization

- o O o -
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44. çÙ•Ù ×ð́ âð ·¤æñÙ âð â´»ÆÙ Üƒæé-SÌÚ ©læð»æð́ ·¤æð â´SÍæ»Ì âãæØÌæ ©ÂÜ•Ï ·¤ÚæÌæ ãñ?

(A) ÖæÚÌèØ çßÎðàæ ÃØæÂæÚ â´SÍæÙ (B) SIDO ·¤æ ©Â·¤Ú‡æ ¥æ·¤æÚ çÙ×æü‡æ â´SÍæÙ

(C) ÚæCþèØ·ë¤Ì Õñ´·¤ (D) ßæç‡æ’Ø ×´̃ ææÜØ

45. Ì·¤Ùè·¤è çß·¤æâ °ß´ ¥æÏéçÙ·¤è·¤Ú‡æ ·¤æðá çÙ•Ù mæÚæ ©ÂÜ•Ï ·¤ÚæØæ ÁæÌæ ãñ Ñ
(A) SIDBI (B) NABARD (C) KVIC (D) SIDO

46. ÂýÕ‹Ï ×ð´  ÒÒÂæçÚçSÍ·¤Ìæ ÂýçÌ×æÙÓÓ ·¤æ ¥çÖÂýæØ ãæðÌæ ãñ Ñ

(A) ÂØæüØßÚ‡æ ÂýÕ‹Ï (B) ¥´àæÏæçÚØæð´ ·¤æ ÂýÕ‹Ï

(C) ÃØêãÙèçÌ·¤ çß·¤ËÂ ÂýçÌ×æÙ (D) ©ÂÚæð•Ì ×ð´ ·¤æð§ü Ùãè´

47. âæ×æçÁ·¤ ©•æÚÎæçØˆß ãñ Ñ

(A) ·¤æÙêÙè ÃØßãæÚ (B) çßçÏ ·¤è ÂýçR¤Øæ ·¤æð ÂêÚæ ·¤ÚÙæ

(C) ÙñçÌ·¤ ×ÁÕêÚè (D) ©ÂÚæð•Ì âÖè

48. Ò§·¤Ùæç×·¤ ßñËØê °ÇðÇÓÓ ×æÂ ãñ Ñ

(A) ÃØêãÚ¿Ùæ ·ð¤ ×êËØæ´·¤Ù ·¤æ (B) ¥´àæÏæçÚØæð´ ·ð¤ ÏÙ ·¤æ

(C) ÎæßðÎæÚæð´ ·ð¤ ÏÙ ·¤æ (D) ©ÂÚæð•Ì ×ð´ ·¤æð§ü Ùãè´

49. â×ÌæßæÎè ÃØßãæÚ ãæðÌæ ãñ Ñ

(A) Âýæ·ë¤çÌ·¤ ÃØßãæÚ (B) ÙñçÌ·¤ ÃØßãæÚ

(C) â×æçÁ·¤ ÃØßãæÚ (D) ÙèçÌÂÚ·¤ ÃØßãæÚ

50. çÁâ ÂýçR¤Øæ ·ð¤ mæÚæ ÃØç•ÌØæð́ ·¤æð ÂÚ•ÂÚæ¥æð́ ÌÍæ çßàßæâæð́ ·¤è ¥æSÍæ ×ð́ â×M¤ÂÌæ ·ð¤ çÜ° ÌñØæÚ ç·¤Øæ ÁæÌæ
ãñ ©â ÃØßãæÚ ·¤æð ·¤ãÌð ãñ Ñ

(A) Âýßðàæ ·¤ÚÙæ (B) ¥çÖçß‹Øæâ

(C) ßæÌæßÚ‡æ ·ð¤ ¥Ùé·ê¤Ü ÕÙæÙæ (D) âæ×æÁè·¤Ú‡æ

- o O o -
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